1SS Supporter
I

GUANGZHOU TOURISM ASSOCIATION
E#B( Organizer
MERAKRZRE (LB BRAR

Hannover Milano Fairs Shanghai Ltd.

SERITESEE) Exhibitor & Sponsorship

WPE= &+ 020-86266696*8005

Ms. Mia Deng (= mia.deng@hmf-china.com
2 &4t 020-86266696*8001

Mr. Cloud Wu ® cloud.wu@hmf-china.com
ﬁ;% ﬁ'j: 020-86266696*8008

Ms. Vanda Weng (= vanda.weng@hmf-china.com
I$§ §|EEE 020-86266696*8003

Mr. Terry Wang ® terry.wang@hmf-china.com

ZRARRIEESE Buyer & Media

ﬁmﬁ ﬁ:t 020-86266696*8010

Ms. Helen He (=& helen.he@hmf-china.com

BRiELEE 4 020-86266696*8011

Mr. Jensen Chen @ jensen.chen@hmf-china.com I

BEAMEHH B 45 BRI B B 75 bilibili Z4:85 BAEE T4
WeChat Weibo Xiaohongshu bilibili Douyin

ik M T BBR X B RERL1000S R EHEAROFEELIS10E
Add: Room 1510, West Tower, Poly World Trade Center, No.1000 Xinggang East Road,
Haizhu District, Guangzhou, China 510308

fEEFax: (86)20-86266690
MitWebsite: www.gitf.com.cn

EZERIRXIEFARGHTSE

For more information, please follow us.
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10-12 June, Area C, China Import & Export Complex
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NN\ BE]EEEM? WHY GUANGZHOU

& ExmbisERE
Tourism Consumption Potential
2019%, PEHBEHHRMIIIERE—,
L fR{T R A1, 0752 % 7T, B
["TABBINEE T AR RMIEE
In 2019, Chinese outbound tourism consumption
is the No.1 in the world. In the first half of the year,
the travel expenditure reached US$127.5 billion,
of which Guangdong ranks the first in the top ten
regions for overseas consumption

E1EE, FRE R RAEX sl R
e E At A9 AR BESL , 2019 KB X
HIRRA82,2008 AR

Before the COVID-19, GBAis responsible for
about 22 million outbound tripsin 2019, not

counting trips within the GBA or between Hong
Kong and Macau to the rest of Mainland China

E ﬁﬁ E"JE&%?*?# Favorable Policies
“‘l4aphd IE e BB
The 144-hour transit visa exemption policy
“—H— BN
The Belt and Road Initiative

W= FEEHIL Fights

IT8OXRHPIMAZE R F IR

Nearly 80 Chinese and foreign airlines

MEBEERNS230Z B S

More than 230 destinations around the world
I PR R it X A =B i 901

More than 90 international and regional destinations

LERthIRGI B Geographical Advantages
[TMHE BN R —L&mHT5!

One of the first-tier cities in the world

B R B, B EBEH R AR K]
Close to Hong Kong and Macao, China’s
Southern Gate to the world

ERBRAKLTXRENZOSIEZ—
One of the core engines for the development
of the GBA

N\ BEHERBAIEEE PRIVILEGES FOR GITF EXHIBITORS

o FRWEER, T ARER R
B2CHH—F =8
Get first-hand information
of B2C tourism marketin

Southern China

RN EZGITF28FE R EFFTR
ENTLRmAMERZR
Take fulladvantages of GITF's
28 years of development, deep
industry influence and buyer
resource

SHEAME TR, REE
EEBRAEXHiAETL
Comprehensive promotion
program, delve into business
opportunities of the Greater
BayArea

0 BE L EPSATRY A R4
5i8d800umRERB LR
#ATE W EESS A3
Access to online Pre-Scheduled
Appointment System, meet with

more than 800 high quality
hosted buyers

& 20194,39,766fIE
MR E=;#173,9751%
% ERETEXNRE
In 2019, 3,975 matching making
meetings done; 39,766 trade
visitors joined GITF

o BE—RIES, TR
FHhimEBERER
A serious of activities to keep
up with the latest trends and

needs

IIMERRRERRES (BFRGITF) (FATAMREENABERREZIREESR, SH28FHNAE, B
B9 RSMRiEE R Z RIERIR I B =

20205, BXIkgha. EEMRREN—F. BTRBER, 20205 MERKFRKE 2 TENAEIT.
AT SRWHERIR, GITFR20208&TRAKEIL L, RAMAORAHEANE LENSKRAS, BITIFS
RN LRI,

2021 F MNERRFRESRERRBHNANRIAR, FREHIFAFRNHERESH. SUHE
HENNRNRESRS, AmikirhaRt— I EIICROFE.

Guangzhou International Travel Fair (GITF in short) is a large-scale professional international tourism fair in
thbe Aséa-Paciﬁc region. After 28 years of development, it has become a pageant for tourism industry at home and
abroad.

2020 is a year of integration, rebirth and development of cultural and tourism industry. Due to the COVID-19,
GITF 2020 could not be held as scheduled. In order to overcome the difficulties with our peers, we successfully
organized an online fair by our PSA System. Exhibitors and buyers completed the negotiation without leaving the
house, which has been praised by many exhibitors and buyers.

GITF 2021, focusing on the development of tourism industry in the post-virus times, will continue to bring the
most trendy information, professional events and high-quality services to the world, provide the Southern
China tourism market a platform where business opportunities converge.

i\\\ EBRGE EXHIBIT CATEGORIES

MW A EE

Tourism Culture & Lifestyle

Hall 151 FAREREXIREIE

Theme Tourism & Scenic Equipment

RHHRATHLIE

Local Travel Agency

N BBIHEHET 0

Inbound Tourism & Travel Destination

HIBESRIKIFE

Outbound Tourism & M.I.C.E.
HRHES /HR s EX B /AR e Tourism Board & Bureau / Tourism Alliance / Tourism Association
LR 4L/ 3h3EAL /AR & B Travel Agency / Travel Operator
SRERX/ETMAE Scenic Spot/ Theme Park
M= AT /=BEEA/fR= X1 Airlines / Airline Alliance / Airline Agency
F R/ EHiRE Theme Tour / Tailor Made Travel
BIRKREKZ /B ERER Golf Course / Golf Club
IR ARBRSS IT Service for Travel Industry
JifiHEth~= Tourism Real Estate
R1E/ERiT/iErE/EESEE B & B/ Resort/ Hotel / Hotel Group
RFELTAEARSS Online Reservation Service
R4S/ = HMMERER Cruise / Yacht & Yacht Club
SRS FENEIER LI M.I.C.E. / Event & Conference Management
R/ =Mi&it City Planning / Landscape Design
HEISE/ELE/EB{RSKER Car Rental / RV - Recreational Vehicle / Self-Drive Club
kisERE Financial Product for Tourism
Jik3hs R fa/ XX 8 A8 & Tourist Commodity/Cultural & Creative Products
1EE /FEARIE/FHEE Museum/Art Museum/Science Museum
AUHEEIME Cultural Tourism Projects
FEiHEi8%E Game & Amusement Equipment
hEIP/EtE/AL& Anime IP/Toys/Gifts
H b X 4 Other Relevant Sectors

A




N\\ GITF2019 B& 94T GITF2019 EXHIBITOR ANALYSIS

I 27.18%
I 17.10%
I 12.75%

Jif%i5#/8 Tourism Board & Bureau
TEIE&UE(RFT Hotel & Resort

IR A R &ttt Travel Operator & Travel Agency

AR & K Publisher & Media BN 9.40%
P4MNE S & RS Outdoor Equipment & Tourism Commodity I 8.74%
AHEFRITHE Local Travel Agency . 8.72%
S & 8£X Scenic Spot B 571%
B & BEE RV & Camping B 503%
HTE Others B 537%

N\\ GITF2019 3£ 9'#F GITF2019 BUYER ANALYSIS

Y

Xid & 251
Region & Category

3 EHTR EIFEIR
ﬁEs%o? D&g?&i‘m Overseas Buyers
Southern China 68 % 3 2 %

90.45%

‘Q.'

P P @ @

9.07%

. ) 9.38% 9.14% TELTRT
51.44% 20.97% B RUEIREE BB SSH4LRTTS
HHE/bRTTH SN AR bR biEibEEF Business Travel Online Booking
Travel Agency M.1.C.E. Organizer Tailor Made Travel Management Service Provider

3,975

P
=R

Match
Making
Meetings

Exhibitors

@®

REMNERMMAE. AR
FiR3008 RESMT
GITF2019F &=

Consuls General and representatives
from 36 countries and more than 300
guests attended the Opening
Ceremony

819
FFBER

Hosted
Buyers

HBEIRRVIPEEZES
MN2019FERZ K, £H22
EEESGEL S IE R
4]

Hosted buyers & VIP exhibitors gathered

at Buyer Night 2019 and 8 awards were
delivered to 22 exhibitors

@®

NN\ GITF2019 i&z8) & i81% GITF2019 EVENTS & FORUMS

®

AR “X b R BE— 3k
Al S B FORY AR BRIESR” LA R
“Elffik BT = IEILIR”;
Q1R N S REBSIERD
2 Forums: “Culture Highlights All -

Strategies Choice in a Culture and
Tourism Era”and “International

Travel Living Summit”; 21 Exhibitor
Presentations &Activities

NN\ E§7K[E] 348 PRE-EVENT ROAD SHOW

oM 21 4-5N R IF R IR BOE BB N IR BB Venue: 4-5 cities in China
B5E& . RBE. XRS5 Participants: registered exhibitors, local buyers and media

«FREMNZA . EventRundown:

GITFER&/4 Presentation of GITF
GITFE® /42 Presentations of exhibitors
BEAR WS Match making meetings and networking

2019/11/19
. 93's
Wuhan

@

PN\ GITF20203& ® ¥5 %2854 18] MOMENTS OF GITF2020 ROAD SHOW

2019/11/26
Y
Shenzhen

2019/11/21

L=
Beijing

®

2019/12/06
=M

Guangzhou




NN\\ GITF2019 B/ iFt GITF2019 EXHIBITOR COMMENTS

HREB=RARAET R

SRILANKATOURISM PROMOTION BUREAU
State Minister of Tourism Development in Sri Lanka
Mr. Ranjith Aluvihare

IFEBIRSIRB MEFRIRIFR, XRIBANIERRAR. FE=FERAHHRE
—RIBRITE RO, DORFAIHRTRBIRTH. HIBE, Rk, PENTEZIERE . HH
ERNPFIBRESRE!

| am very happy to be in GITF, the fair has a good function.Sri Lanka will become NO.1 world’s
tourism destination. We have numbers of tourism agencies to be here. | think in
the future, the Chinese market will be larger. | hope we will participate in this exhibition next year.

FIEERRFFAR

GREEK NATIONAL TOURISM ORGANIZATION
Director of GNTO China

Mr. loannis Plexousakis

ARERRFARRELRSIN MNERRERT . BNFEEFSNSFOIRSR, SFRIETES

BEFER, RINXPTRSOERBEHR, ROCTEMDN. RIOIRTIFSB2BIAR. FEBPFILL

PSR!

Greek National Tourism Organization participates in GITF for the 5th time. We are very happy
that we are here this year as well. We promote in this year with more luxury products. We are
really happy with this exhibition. | think it's successful. We have really good B2B meetings. And
we would be happy to be here again in next year.

SRIGERRiEF AR

TOURISM MINISTRY OF CAMBODIA
Director of Mkt &Pro Dpt.

Mr. Prak Vuthy

O ¢2

REBFREBKESN MERRER. HOMMNMERRERGRKENKEXR, SERMEHRT
—LHEA. NERRERE— N EEFNTS, TURTRNNTR. BRTIR, RIBREXE
UBRIREARSS, FE MNERRERERSARL, HEiF!

Tourism of Cambodia are taking part in GITF for a long time. We have a long partnership with
GITF. This year we have something new to the show. GITF is a good platform for us to send our
product. We are also happy to see more public beside the buyers.| hope GITF is
getting success and better and better!

¢ 2

NN\ GITF2019 SER{Ft GITF2019 BUYER COMMENTS

o [E B HE 75N (E PR AR 4T #15 FR A BICHINA SUZHOU COMFORT TRAVEL SERVICE CO., LTD.
BRRERNBRE

Deputy General Manager Mr. He Wenang m
GITF E&ME+E, 8ANFE R & BHEE T L, MR L SEHBRA, GIORINNTE= R4S
MEMGITRARNEEHES. R EERERESERPHIERD, BT SRS, AITZEBREM

destinations every year. Participating in GITF is a big boost to our business. The Buyer Tour is
my most anticipated activity. Besides the destination we visited, there were new exchanges of
ideas between the buyers. Wish all the best to GITF!

BRI P EHRTT4E CHINATRAVEL SERVICE (HAINAN)
BEEEE RBRBL L
GM Assistant Ms. Yuan Lingling

B BEE 3o FEG I TR s !

| have been the hosted buyer of GITF for 10 years. The fair has new contents and new travel
BXRBEINURBEIRBMESR, S—RBARANUR, IREBENZRRS, LHNBENSEE ! !
REZHE NN, hEESNN S ERAENMET, FERR UG MDEIT.

This is the third time I've been invited to be hosted buyer of GITF. Every time | got great harvest.

In this year, we meet lots of high quality exhibitors. The fair gave us a chance to know more
destinations, and meet different tour operators. | hope that GITF will become better and better.

5 S EHRAE CHINA QINGDAO JIAN YAN INTERNATIONAL TOURISM CO., LTD.
BB e iREELE
Deputy General Manager Mr. Peng Mingzhe
SERRERBMGITFMIRERE, REXBNSINRLKEMOIRIERD, ME AR MMET, EX ﬂ
REB2TVRE, RELBRIREDITIETREXFIRFEUARFEHORZI S, N TREFEZ R .
iEH, WIE T REUGTURBHLS . TDHFEFLZHIERRE, RATTRBRS R, ~
This is the first time | attended the GITF. | am glad to have the opportunity to meet tourism
bureaus, airlines and local operators all over the world. During the fair, we discussed with Izmir !
Tourism Bureau a lot about tourism and import & export business, met tour operators from Sri
Lanka and discussed of business that could be developed in the future. We are very satisfied
with organizer’s reception arrangements. We look forward to participating again next year.

NN\ GITF #t318IFHE™ GITF SOCIAL MEDIA PROMOTION

EMRESMIETARESHIMATME RS fQ IR
LFARETE —KIGHENMIBRbilibili

B KRR RN B R AT LA A ERT
RBIRHLAA L5 QAR EEh L\\|\>\ |

Website and WeChat offer new functions of visitors’ pre-registration and onsite registration
New self-media platforms - Weibo, Douyin, Xiaochongshu and bilibili

Keep updating news of GITF and tourism industry

Promote the interactions between tourism practitioners and the public

GITF2019 £ EH
GITF2019 PARTNER COUNTRY

GITF2019 B2CAiRITHIE
GITF2019 B2C LOCAL TRAVEL AGENCY

25k G4 i

BEmw Twesa

Hos i

CTS =ian nasm

S S

FibhciTHIEICR SR LIRITHEN, BiEE
g*iﬁ. SEWIERRBEAR, #IRE~-RRHE

A B2C platform for local travel agencies to
interact with professional exhibitors,and to
boost sales of tourist routes and products.

GITF2019 I®IF&1E (BB%)
GITF2019 MEDIA PARTNERS (Selected)
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